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2026 Blue Cross Travel Study



Canadians are changing
the way they plan travel.

Many now turn to tools
like artificial intelligence
(Al) to plan cost-effective
trips and pair it with travel
insurance to safeguard
their experiences.
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Methodology

To create the 2026 Blue Cross Travel Study,

Research + Knowledge = Insight, an independent
research company, conducted an online survey in
October 2025 to gauge travel intentions for 2026.

The comprehensive sample for this survey included
2,049 adult Canadians who have either travelled in
the past 12 months or plan to travel in the next 12
months, or both. Eight key demographic measures
(pictured to the right) were measured.
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Al is reshaping planning

Canadians of all generations are using tools like
Al to help them make informed decisions:

Gen Z Millennial
Gen X Boomer

‘ B

7. Have you ever used Al (artificial intelligence) for any of the following planning any
of your trips?




Saving on travel expenses

The maijority (87%) of Canadians are cutting back
on some travel expenses, with Al playing a pivotal
role in identifying cost-effective alternatives:

Travel cutbacks
Shopping/souvenirs _44% Any

39% 870/0

34%

Length of stay

Destination choice

Upgrades to premium.. 32%

32%

Type of accommodation

Pre trip shopping 31%

Food and dining 30%

25%

+ 11. When faced with higher travel costs, which of the following are you most likely to cut
back on?

Activities




U.S. travel intentions drop

The political situation in the United States impacts
Canadians’ plans to visit with 76% less likely:

Cancelling all travel to U.S. 38%
Looking at different options to avoid U.S. 20%
Don't support the politics, but may still visit 18%

Plan to visit the U.S. in N12M

Planning More
-5 points
vs 2025 % No
Change;

o,
No Change 15%

23 poiits

12. Has the political situation in the United States made you more or less likely to
travel to the U.S. in the next 12 months?




U.S. travel concerns

96% of Canadians cite at least one reason that makes
them less likely to visit the U.S. in the next 12 months:

==

50%

US political or leadership concerns

46%

Trade disputes or tariffs issues

Weak Canadian dollar rate 42%

Border crossing travel hassles 41%

Safety or crime concerns 39%

Negative feelings toward US 35% Any

Affordable Canadian travel options _29% 960/0

Affordable international travel _ 249
alternatives ° —

13. Which of the following make you less likely to visit the U.S. over the next 12 months




Return to U.S. timeframe

Gen Z shows more optimism, with 62% anticipating a
positive shift in sentiment within five years:

B Shortterm ~5years [ Longer/Never

Millennial ~ 14% I

e I o

Boomer 5°/ 54% .
o

14. When do you think you will feel more positively about travelling to the U.S.?




Instead of going to U.S.

95% of Canadians who are less likely to visit the
U.S. still plan to travel elsewhere:

This underscores the determination to travel despite
geopolitical and economic challenges.

=

More likely to travel
More likely to travel to
Mexico / Caribbean - 38%
More likely to travel Any'
overseas (outside North 35% 9 50/
America)

==

| am staying home and 59
not travelling °

+ 15. Where are you planning to go instead of travelling to the U.S.?




Planned trip destinations

Two thirds, 68% of those travelling in the next 12
months are planning to stay in Canada for at least
one of their trips

Another provin Canada [ 55% Canada
e Within my province [ 379, 68%
= United States [ 25%
Europe [N 20%
Caribbean [ 15%
Mexico [ 12%
7Y Asia [ 10%
i Africa / Middle East [ 5%
South America | 3%
Australia / New Zealand [ 2%

5. Where are you planning to travel in the next 12 months? *




Regional trip intentions

Quebecers and Ontarians are the least likely to be
planning visits to other provinces while Manitobans
and Saskatchewanians are the most likely:

Another Province ' Canada

66% 75%

PQ 50%
ON 64%
83%

77%

73%

76%

+ 5. Where are you planning to travel in the next 12 months?



Insurance is peace of mind

Travel insurance is cited as a top factor for peace of
mind by most Gen X and Boomers, with rising

adoption among younger generations:

Gives Peace of Mind

Travel insurance
Budget for the trip
Bringing extra cash
Family contact

Home caretaker

Copies of
documents

6. Which of the following gives you greater peace of mind when travelling?

50%

50%

49%

49%

I 46%
B 5%

Gen Z 42%
(+3 vs 2025)

Millennial 47%
(+4 vs 2025)

Gen X 53%

Boomer 54%
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Costs seen to be rising

Travel-related costs are perceived to have increased
in all areas with these elements seen as going up the
most versus prior years:

Cost Increases

Hotels 71%

Airfare 64%

ol g
64% _— > & Ea » 

Food and dining

Transportation 40%

Activities 33%

21%

+ 10. Which of the following travel costs do you feel have increased the most?

Travel insurance




Most travel while insured

86% of Canadian travellers have travel insurance,
reflecting its critical role in protecting against
unforeseen disruptions and medical costs abroad:

m Purchase Existing

Canadians 30% 86%

Travellers

GenZ 20% 81%

Millennial 28% 86%

GenX 37% 88%

Boomer 24% 84%

19. Do you purchase travel insurance when planning a trip?

23. When planning trips from now on, would you say that you are...? +




Emergency costs abroad

83% of Canadians recognize that an overnight
emergency room stay abroad incurs costs,
underscoring the value of travel insurance to
mitigate financial risks:

What would it

cost to use an No cost: 17%
emergency

room abroad?

Estimate of 1 Night Stay in Emergency

Less than $1,000 [ 20%
$1,000 to $4,999 [N 39%

$5,000 to $9,999 [N 14%
More than $10,000 [ 10%

22. As far as you know, what would be the cost of an overnight stay in an emergency
room outside of Canada?




Regional highlights reveal additional perspectives

[\

BC

More likely to be
using Al for travel

planning to travel to
: the U.S. (17%)
76% planning to
travel within
Canada
AB MB

SK

Lowest percent

Highest percentage Mos.t Ii}<ely to travel
planning to travel to the within Canada

U.S. (31%)
Most likely to travel

to another province
within Canada

QC

Least likely to travel to another province

Most likely to be travelling to Europe and Caribbean

Most likely to have travel insurance (91%)

j Most likely to use Al for

travel, especially to
compare prices and find
destinations

East

More likely to travel
within Canada

Highest percentage
(80%) of planning
to reduce travel to

the U.S.
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