
Canadians are ready 
to travel in 2024

Blue Cross Travel Study



Canadians are eager to 
travel despite inflation 
and are finding creative 
and cost-efficient ways to 
relax and recharge.



Methodology

To create the 2024 Blue Cross Travel Study, 
Research + Knowledge = Insight, an independent 
research company, conducted an online survey in 
November 2023. 

The comprehensive sample for this survey included 
2,047 adult Canadians, including 12 key 
demographic measures (pictured to the right).

The study has a margin of error of plus or minus 2%, 
19 times out of 20.



More travel is planned

Travel outside of home province/territory:

79%

68%

Next 12 months

Past 12 months



Travel is rejuvenating
Nearly all Canadians recognize the benefits of 
travel, with the top cited benefits to taking a vacation 
being “time to recharge”, “reduced burnout” and 
“improvement to mental health”.

73%

68%

48%

46%

37%

24%

20%

19%

7%

4%

 Time to recharge

 Improves mental health overall

 Improved health

 Reduced burnout

 Strengthens relationships

 More engaged when back at work

 Increased creativity

 Increased productivity

 Accomplishing more in less time

 None of these

Perceived benefits of vacation:

Any,
96%



Travel costs are rising

58%

36%

5%

1%

Yes, significantly more
expensive

Yes, somewhat more
expensive

No, they have stayed the
same price

No, they are getting less
expensive

Average spend on vacation by Canadians who 
have travelled in the past 12 months: $4,241

Travel is 
more 
expensive

94%

Costs of travel now VS past several years:



Costs are changing plans

46% 
Are travelling 
less this year 

than in the past 

26% 43% 25% 6%

Yes, 
definitely

Yes, 
somewhat

No 
not really

No 
not at all

Increased cost of travel preventing travelling:

34% 
Of those not using all their 

vacation time say it’s 
because they can’t afford 

to go anywhere



Travel can be stressful

Find travel extremely, very, or moderately stressful:

54%

58%

48%

39%

Gen Z

Millennial

Gen X

Boomer

4% 10% 34% 34% 18%

Very Moderate Slight Not at all

Canadians’ level of stress associated with travel:

Extreme



Key travel challenges
Disruptions continue after last year’s turbulent return 
to travel, especially for younger travellers.

31%

20%

17%

13%

13%

10%

4%

42%

Airline cancelling/changing your flight

Lost baggage

Damaged baggage

Need for medical treatment/attention

Having to cancel all/part of a trip

Hotel/accommodation
cancelling/losing/changing reservation

Stolen baggage

 None of the above

Any,
58%

Gen Z Mill Gen X BoomerAny

78% 64% 55% 56%



Insurance manages risk

Perceived risks of not buying travel insurance:

70%

43%

36%

13%

 Significant
hospital/doctor bills

 Significant cost of
rerouting when flights
are cancelled/delayed

 Significant cost of
replacing lost luggage

 None of these, there
are no risks

76% 
Among those who don’t 

purchase travel insurance

Any,
87%



Buying travel insurance
57% of travellers say they purchase travel insurance 
at least occasionally; younger generations are less 
likely to always purchase travel insurance.

28%
23%

30%

48%
33%

29%

23%
18%

Gen Z Millennial Gen X Boomer

Some trips
Every trip

Purchase travel insurance for out of 
province/territory/country trips:

47% 
Of Gen Z bring extra cash, 
their top tactic for peace of 

mind when travelling 



Underestimating risks

$3,529 
$4,054 

$4,577 $4,831 

Gen Z Millennial Gen X Boomer

Estimated costs of an overnight stay in an 
emergency room in the US:



94%
86% 81% 78%

Ecotourism is growing
Ecotourism is on the rise in Canada; 82% of 
Canadians are interested and 26% having taken, or 
plan to take, an ecotourism trip. 

47% 36% 24% 17%

29%
28%

27% 29%

Gen Z Millennial Gen X Boomer

Interested in 
Ecotourism

Have considered, but 
not taken, 

ecotourism vacation

Have taken 
ecotourism vacation/ 
planning for this year

55% 
Gen Z who say ecotourism is interesting 

because it’s a more meaningful experience



Travel and remote work

50%

38%

26%

12%

42%

41%

42%

36%

7%

22%

32%

52%

Gen Z

Millennial

Gen X

Boomer

Have/ 
Planning to

No, but 
would like to

No 
interest

Interest in relocation given emergence of remote work:



Regional highlights reveal additional perspectives

BC
Highest 

average spend 
on last vacation

East
Tied for most likely 
to be travelling less 

than in the past

Tied for least likely 
to consider an 

ecotourism vacation

QC
Least likely to have a negative 

travel experience

Most likely to always or almost 
always purchase travel 

insurance

AB
Affordability is the top 

issue for those who don’t 
use all their vacation time

Most likely to have an 
airline cancelling or 
changing their flight

MB
Top three least 

likely to 
consider an 
ecotourism 

vacation
ON

Second most likely 
to plan to relocate 
to work remotely

SK
Tied for most likely 
to be travelling less 

than in the past



Canadians are ready 
to travel in 2024

For more information, visit 
bluecross.ca/travelstudy


